
 

North American Brewery. 
This new business represent-
ed nearly 85,000 incremen-
tal cases last quarter and will 
surely grow as we enter the 
summer selling season. We 
are also excited to welcome 
three new breweries to the 
Classic family ï Iron Trian-
gle Brewing from the Arts     
District in L.A., Schilling 
Cider from Seattle, and in 
the coming weeks, Barley 
Forge from Costa Mesa. 
These new suppliers offer a 
variety of products that will 
continue to strengthen   
Classicôs market-leading  
portfolio of craft brands. 
Thank you again for every-
oneôs efforts day in and day 
out at retail. I truly believe 
the Classic team is the best 
there is in Southern Califor-
nia and we embody our aspi-
ration to be the ñBeverage 
wholesaler by which all oth-
er beverage wholesalers are 
measuredò every day. Cheers 
to a winning summer! 

Contributed by  
Michael         
Blumfield  
 
Team Classic,  
 

After a strong year-end     
delivering our MillerCoors 
trend buster goal and finish-
ing second in the Presidentôs 
Cup race, we knew achieving 
Q1 goals would be a chal-
lenging task. As we kicked 
off 2016, the team was also 
hit with inclement weather 
and huge hurdles with some 
of our key brands in an   
already challenged economy 
segment. Despite these     
obstacles, the Classic team 
persevered and over-
delivered in many key areas. 
The team took Super Bowl 
to the next level, executing 
50% more Home Bowl    
displays at retail over last 
year. The team carried this 
winning mindset into the St. 
Patrickôs Day holiday,      

successfully launching     
Guinness Nitro IPA and  
executing 15% more         
thematic displays at retail 
over last year. Lastly, the team 
finished Q1 as one of the top 
performing Heineken USA 
distributors in Southern   
California, leading the charge 
with Heineken growing 3% 
and Tecate Light growing 
nearly 50%.  
Q2 is now upon us and I 
have the utmost confidence 
that our team will continue 
performing to the max.  Our 
supplier partners have       
provided us with fantastic 
programming and national 
account support to ensure we 
have a winning summer. In 
addition, we have a tremen-
dous amount of opportunity 
in front of us in regards to 
new territory assignments and 
suppliers. Late last year we 
acquired additional territory 
and brands for Pabst Brewing 
Company, St. Archer and 
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Contributed by John        
Morales 
 
 Last June, we introduced our 
Employee Bounty Program. 
For those of you who are new 
to the company (or just need 
a little refresher), a bounty of 
$500 will be paid to you 
should your new-hire referral 
meet the following criteria: 
your referral must be hired 

on a full -time basis, success-
fully complete their 90-day    
introductory period, and 
must list you by first and last 
name on their application. As 
an additional bonus; if the 
employee you refer maintains 
employment in good standing 
for one year of regular full-
time service, you will receive 
an additional $500. Thatôs a 
total of $1,000! To assist in 

the recruiting effort, stop by 
my office and pick up 
ñinvitationsò to give to      
prospective applicants. Other-
wise, make sure your referral 
lists you on their application! 
Happy Hunting! 

EMPLOYEE BOUNTY PROGRAM  



Article by the Growler, 
April 25, 2016 

On April 19, Lagunitas 
Brewing Co, the nationôs 
sixth largest craft brewing 
company, opened the 
doors of its new Azusa 
campus, reports California 
Brew Masters. 

The new Southern Califor-
nia campus spans three 
warehouse structures and 
is expected to put out 
around 1.8 million barrels 
of beer per year at full  
capacity. The buildings sit 
empty for now, but are 
expected to fill up and 
start cranking out 

beer within a yearôs time. 

Building One will house 
shipping and receiving as 
well as cold storage and 
office space. Building Two 
will house a keg, bottling, 
and canning line,          
producing bottles at a 
mind-blowing rate of 750-
800 bottles per minute. 
Building Three is will 
house a taproom (located 
on the second floor to give 
a birds eye view of the 
facility), restaurant, gift 
shop, and rooftop beer 
bar, as well as the      
breweryôs three 250-
barrel brew houses. 

Current plans include 90 
55-foot-tall fermenters, 12 
bright tanks, and three 
centrifuges as well, making 
the Azusa facility bigger 
than Lagunitasô campuses 
in either Petaluma or   
Chicago. The complex will 
also feature an amphithea-
ter, because according to 
Lagunitasô communica-
tions director Karen   
Hamilton, ñwhere ever you 
find Lagunitas, you find 
music.ò 

10 out of 12 passed so 
far. The other 10 or so 
people decided to 
study the material a 
little more and take the 
exam over the weekend 
on their own.  

Contributed by Manny 
Gutierrez 

After two Friday training 
sessions, a portion of the 
group decided to dive 
right in and take the cer-
tified beer server exam. 

SNEAK PEAK AT THE NEW LAGUNITAS  AZUSA EXPANSION 

CICERONE EXAM  

OPEN ENROLLMENT DEADLINE 

insurance were offered. 
Make sure you take     
advantage and turn in all 
your paperwork to me by 
Tuesday, April 26. Your 
coverage and any changes 
will take effect on Sun-
day, May 1st. The cost 

went up minimally on 
medical and actually de-
creased on dental. If you 
were unable to attend the 
meeting and have any 
questions, please contact 
me at ext. 3726 or John 
Morales at ext. 3720.  

Contributed by Olivia 
Sanchez  

This month our health 
insurance partners met 
with Classic employees 
on April 20th. Great ben-
efits for medical, dental, 
vision, life and disability 
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SAVE THE DATE 
June 3rd  

https://lagunitas.com/
https://lagunitas.com/
http://www.cabrewmasters.com/blog/first-look-at-lagunitas-azusa-what-we-know-so-far/
http://www.cabrewmasters.com/blog/first-look-at-lagunitas-azusa-what-we-know-so-far/
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Warehouse 
Joseph Jaramillo 
Daniel Venegas 

 
Sales Reps 

David Toyama 
 

Sales Managers 
Nelson Ruiz 

 
Delivery 

Daniel Hernandez 
Oscar Huerta Avila 

Joseluis Lopez 
Michael Martinez 

Albert Trujillo 
Apolinara Ricardo Zavala 

 
Sales Associate - Chain 

Thomas Castro 
Ray Grant 

Jake Pischke 

Angel Banuelos 
Abel Macias 

Alex Hernandez 
Alvaro Saldivar 

Andrew Gonzalez 
Andrew Mora 
Andrew Obeso 

Angelberto Lozano 
Brad Pfister 

Christopher Franco 
Daniel Garcia 

Daniel Hernandez 
Francisco Gonzalez 

Henry Vasquez 
Jane Namkung 

Jesus Perez 
Joel Garcia 

Jonathan Orona 
Jovanny Castillo 

 

SALES DEPARTMENT 

 EMPLOYEE OF THE MONTH 
DRIVER OF THE MONTH 

 1st - Jefferson Gonzalez 
 2nd - Wesley Bolz 
3rd - Pierre Atme 

Jim Higgins 26 yrs. 
David Swanson 25 yrs. 
John Morales 22 yrs. 
CJ Sanchez 20 yrs. 

Luis Sanchez 19 yrs.  
Diego Gonzalez 11 yrs.  
Jose Rodriguez 9 yrs.  

Juan Jimenez 9 yrs.  
Myrna Quezada 8 yrs.  
Luis Hernandez 8 yrs.  

Ray Leon 7 yrs.  
Joel Cardenas 4 yrs.  
Aaron Patchett  4 yrs.  

Ed Curiel 4 yrs.  
Ramiro Cardenas 2 yrs.  

Billy Amador 2 yrs.  
Art Chong 1 yr. 

Jeremy Palestino 1 yr.  
Eric Aldana 1 yr. 

Juan Orozco 
Judy Delgado 

Sanchez 
Junipero Navarrete 
Lauren Hernandez 
Manny Gutierrez 
Mario Martinez 
Mark Sanchez 
Matt Swaydan 

Pedro Lopez Magana 
Philip Montoya 

Rolando Terriquez 
Ryan Maciel 
Simon Reyes 

Ramirez 
Solomon Serna 
Thomas Castro 

 

ORDER SELECTOR OF 

THE MONTH 

Michael Villa 
Joel Cardenas  
Omar Favela 

Accuracy 1st QT 
Rafael Hernandez 

Jerry Cole 

CLASSIC BABY CORNER 

JACOB  
AARON 

 
March 20 
16.5ò, 4 lbs, 2oz 

 
Jason & Roxanna 

Garcia  
Sales Associate 

MOLLY 
SYL 

 
April  25 

18ò, 8 lbs., 11 oz. 
 

Moises & Sylvia 
Urena  

Sales Rep 


